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v Tloleg elval ol KPLOLLEG NYETLKEG HEELOTNTEG YL TO HEAAOV;

v' T1600 auTEg Sladépouv o€ TIEPLOSOUG KPLon g Kal ELSIKA LETA TNV

Kpion tou Covid-19;

v TMoleg a&ieg Kot TTOLEG NYETIKEG HEELOTNTEG ava(NTA 1) VEA YEVIA

epyalouEVWY;
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VOLATILITY UNCERTAINTY COMPLEXITY AMBIGLITY

NEeg mpokANoeLg, ouvOeTa TIPOBApaT

ZuVONHLOUPYI KoL EKONMOKPATLOHUOG NYECIOG



HIEZIA

AANOI

H e&€EALEN NG
nyeoiog

Jakubik & Berazhny (2017). ErQ

BIOMHXANIKH OIKONOMIA AHMIOYPI'IKH
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Nyeoiag

H nyeola mpémer va elvar 1O OLKTUWMEVN, OvOLYTY,
OUMMETOXLKY], EVEALKTN Kol BACLOUEVT) OTNV EUTILOTOCUVN. AUTO
OTMUALVEL OTL OE IOl ETTOXT] OLAUOLPACHEVWY TIANPOPOPLWV KOl
YVWOEWV TIPETEL €TioNng va dtapotpadetal kat n nyeoio. Ot
ATTOPACELG TIPETIEL VAL AAUBAVOVTOL TILO QTIOKEVTIPWEVA KOL OF
TmepIMTwon  Keviplkkwy  amodpdoewy, BOo  mpeEmel  va
XPNOLMOTIOLE(TAL 1) GUAAOYLKY} VONMOOUVN €VTIOG TOU




, The Skills Companies
Top 10 mwills Need Most in 2020

in 2020

[olec elvaut ol

v 1. Complex Problem Solving
2.  Critical Thinking
K p lG L “' E q 3.  Creativity
4 4. People Management
n y ET LK E q 5.  Coordinating with Others
6. Emotional Intelligence -
5 € Elétn TE q Y LOL 7.  Judgment and Decision Making Top 5 Soft Skills Top 10 Hard Skills
8.  Service Orientation © Creativity © Blockehain -
/ 9. Negotiation ® Porsasi ® Cloud i <
TO HE)\)\OV ’ 10.  Cognitive Flexibility - C:;“‘” °”ﬁ°n < A;M::::S;:ng
O Adaptability O Adificial intelligence -2
©® Emotionalintefigence = © UX design
@ Business analysis 0

@ Affiliote morketing -
@ Sales

© Scientific computing
@ \ideo production -3

Source: Future of Jobs Report, World Economic Forum S 4.4&4
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McKinsey WEF,
2021

Cognitive

Critical thinking
. 4

Planning and ways of working
oW
-]

Communication Mental flexibility
@

Self-leadership Digital

Self-awareness and self-management Digital fluency and citizenship
@ Understanding own emotions @ Integrity @ Digital literacy ® Digit aboratior

8nd triggers @ Self-motivation and @ Digital learni
@ Self-control and regulation wellness

@ Understanding own strengths @ Seli-confidence

Entrepreneurship Software use and development
® Courage and risk-taking @ Energy, passion, 'rogramming literacy
and optimism

@ Breaking orthodoxies

@ Driving change and innovation

Goals achievement
® Ownership and decisiveness @ Grit and persistence
@ Achievement orientation @ Coping with uncertainty

@ Self-development



Kplolueg
NVETIKEG
OEELOTNTEG
OE TIEPLOOOUG

KPLOMG

Meta-Hyeola

(Marcus, Dorn, Ashkenazi &
McNulty, 2010)
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Kplong

1. [MOLOTLKY] EPEVVA (2014-2021 - Eupdinn kot HIA)

Hut-0ounUEVEG CUVEVTEVEELG UE:
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v AKadN UKoV NYECIOG KoL VEUPONYESIOG 25
v'Hyéteg emiyelprioewy

v YriebBuvoug AvBpwTilvou AuvapIKoU
v ZupBouAoug eTiiyelpricEwY

2. MoooTikr Epeuva

vMillennials kot Centennials (MeviécY kat Z)



O podog Tou nyEtn otov 21° AlwWVA




H nyeaoia eivat pioc puatkn Asttoupyio atnv avSpwmotnta. IaTopiky,
TavTa unrpyav eEXUPETIKOL NYETES ywpic mruyia kot MBA

O 1o onuovTIKOG POAOG EVOG NYETN ival va
emkowvwvel AEIEC. AuTd Sev Eyer adddéel kou Sev
Jda cAdaéel ue ta ypovia

Atogypovikd dev aAAafouv onuUAVTIKA. Ol IKAVOTNTES
EVOG ATTOTEAEOUATIKOU NyET. To mpoBAnua eivat Ot
AEN gyovpue tkorvoug nyeteg. Asv mpoodetovv aéio
OTOV OPYQVIOMO 1) TNV ETTLYEIPNOT) TTOU AEITOUPYOUV



‘Evag nyetng Ba mpemel va eival

OL peArovTikoi nyEtes Ba 0 210(,0"“"'“? IKaVOG/T Vot
TIPETIEL VA €IVl LKAVOL Vo KUpLapxettat amno thv H mavonuia eival
na{pvouv TEXVOfIOVlKn Ol\IIOlTl'TUfU- |’<dn EVTEAWG vécl), EXELG VOl
Aev €xoups Ot nyeteg ypetagetot vo KOVELG € LUal KATAOTOOT IO
avtidopuBavovtat TI¢ dev £xeL iponyovpevo. Etol, av

TNV TIOAUTEAELQ VO
UTIEPOVOAUOUUE T
dedOMEVQ

i , 1 aAAayr) dev og pofilel,
TEXVOAOVUCEC EfS).lfslc Hnopg[g va TNV (XVTlpETUL)T[[O'ElQ

KoL VOt AELTOUPYOUV UE JE TILO Kot
TPOTTO WOTE VX TIC TP4TOo
aélomotouv

\



Nevponyeoia

9

Our brains are expertly
trained to

17
a ‘.
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@ ertainty
@ utonomy
@ elatedness

O avBpwTtvog eykedarog
AELTOUpPYEL e Baom TV apxr] TG
«MEYLOTOTIONOMNG TWV
avtapolBwyv kal
EAOYLOTOTIONONG TWV ATELAWVY»

MovtéAo nyeociag SCARF

(Kupog, Aopaleia, Autovouic,
2Y€eoeig, Aikaioauvn)
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MPOZQIMIKEZ

= AutoTtemoiBnon
= A&loTtioTix

= Alolodoéia

EMIXEIPHMATIKEXZ

= AvaAuTikn) ANym amodpdoewv

= 3TPATNYLKY] OKEYN
= AnULovpyLkn emtiAuon mpoANUaTwY

AIAXEIPIZHZ ANOPQITQN

= OpadLkn ouvepyaoia

= ALOTIPOCWTILKT] ETILKOLVWVIX
= MNopakivnon cuvepyoTwy

= XT{OLO OLKTUOU OXECEWV

| HFETEZ
. tou MEAAONTOL
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Epeuva JE
Millennials
KO

Centennials

(N=2020)

1997 wm oovoTspa

Mpw o 1980

1980 - 12235

1986 - 1950

1981 - 1296

3.8lﬁ

average rating

67%
Me gvoladEpel TTOAU - Me evdiladepel

Avzpog
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Eipaote ol nyeteg mou Ba nnBeAav
oL avBpwTtol pog;
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-Maya Angelou (Apepikaviba
ouyypaptag — aktipioTpia)

AuTo Tou €paBa otn {wn pou
glval OTL oL AvBpwroL Unopetl
va EEXALOOUV TL ELTTEC KL TL
EKaVec, aAAa dev Ba
EEXAOOUV TIOTE

TIWC TOUC EKAVEC VOl
ocOavBOouv
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Contact Info

m Your Profile
linkedin.com/in/dimitra-iordanoglou-4617547

1 Email

diordan@panteion.gr

W Twitter
Dlordanoglou



